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About SOLVANGLE

SOLVANGLE is a multidisciplinary open-access journal of
theoretical insights published by the Division of General Studies,
Chukwuemeka Odumegwu Ojukwu University (COOU) and
Klamidas.com. It is dedicated to research papers that offer
profound insight into human, cultural, social, scientific or
technological phenomena. It is a journal for scholars whose
research upshots or ingenious postulations grasp or explain the
inner structure, operational law or logic of a phenomenon, thereby
enabling us to understand its complexity while offering a generally-
applicable perspective or approach to dealing with issues associated
with it. If you have a research output or book chapter that offers an
academic insight fit for use as theoretical framework by other
researchers, you can get it published here.
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